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FERRETTI FIRM
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hroughout history, countries had systema�c 
laws to govern their ci�zens. The modern era 
is no excep�on to this fact. Because without 
laws, chaos would ensue and the na�on and 
its people cannot be protected. With proper 
implementa�on of the law system, countries 
can thrive in peace and grow exponen�ally. 
The legal industry has come a long way since 
ancient �mes as lawyers have learned by 
appren�ceship several skills. Today’s lawyers 
have a great deal of training and extensive 
knowledge of the legal industry.

With the legal industry booming across the 
geography, a�orneys are playing a key role in 
the corporate sector as well as local, state, 
and non-profit organiza�ons. From giving 
legal advice to dra�ing legal documents such 
as contracts, will, filing lawsuits, etc., to 
arguing cases before judges and juries, 
lawyers are shouldering a wide range of 
responsibili�es.

Passionate people take up law as their 
career because they want to make the world 
a be�er place and use the power of law to 
protect the people and raise voice to help 
them. With a set of strong ethics, a�orneys 
lead people to jus�ce and become the prime 
movers in the industry.

Leading a well-renowned legal firm, Mr. 
Daniele Ferre� is se�ng the benchmark 
higher in the industry. Under his leadership, 
Ferre� Firm has become a dynamic law firm 
making clients’ business efficient in the 
modern market, both domes�cally and 
interna�onally.



DYNAMIC LEADERSHIP

Mr. Ferre� is the founder and managing a�orney of Ferre� 
Firm. He counsels clients on a wide range of domes�c and 
interna�onal areas, including business contracts, corporate 
governance, mergers and acquisi�ons, buy-outs, joint 
ventures, private offerings of securi�es, corporate reorgani-
za�ons, business sales, intellectual property and technology 
ma�ers, execu�ve employment and compensa�on agree-
ments, distributorship and sales representa�ve agree-
ments.

Mr. Ferre�’s prac�ce also encompasses wealth planning 
and real estate ma�ers, including the financing for the 
development sites, nego�a�on of relevant financing and 
acquisi�on agreements, purchase of developed sites, and 
the structuring of the transac�on.

With more than 15 years of experience, Mr. Ferre� is lead-
ing the firm to new heights by advising on efficient strate-
gies for establishing subsidiaries, holding structures, and 
various forms of complex cross-border transac�ons. He has 
developed an in-depth knowledge of and exper�se in the 
recurring issues within the life of various en��es and group 
of en��es, including disputes involving par�es from mul�-
ple jurisdic�ons, product liability, choice of business en�ty 
and jurisdic�on, the rela�onship between shareholders or 
members, financing or restric�ons on the transfer of 
shares/interest, as well ma�ers that frequently affect inter-
na�onal investors opera�ng in the United States and over-
seas.

Mr. Ferre� is admi�ed to prac�ce law in New York and Italy.

STELLAR ATTORNEY

For his brilliant legal career, Mr. Ferre� has been bestowed 
with numerous awards. He is considered a prominent a�or-
ney in both the na�onal and interna�onal legal industry. 
Alongside being a prominent personality, he is also an 
accomplished writer on dispute resolu�on topics, and he 
gives lectures, seminars, conferences, and workshops to 
spread his unique, in-depth knowledge.

Mr. Ferre� is a trusted advisor to clients encompassing 
both privately held and publicly traded companies, start-up 
and fast-growth businesses as well as high-net-worth 
individuals. He represents companies in a wide range of 
industries, including manufacturing, retail and e-commerce, 
fashion, health care, hospitality, real estate, automo�ve, 
engineering and construc�on.

He rou�nely acts as outside general counsel to US affiliates 
of foreign enterprises, advising management on corporate 
governance and all legal ma�ers arising from their opera-
�ons, including immigra�on and business contracts.

Before founding his firm, Mr. Ferre� prac�ced in Italy and 
abroad for major na�onal and interna�onal law firms, 
advising clients on EU and US laws. He was appointed as an 
officer of the Product Law and Adver�sing Commi�ee for 
the Interna�onal Bar Associa�on (IBA), where he currently 
serves as Co-Vice-Chair.



LEVERAGING EXPERTISE TO
ACCELERATE GROWTH

Ferre� Firm helps clients by leveraging its exper�se 
in mul�-jurisdic�onal transac�ons ranging from 
corporate, commercial, and private services. It 
enables clients to accelerate growth while retaining a 
compe��ve edge in the global market. It does this by 
assessing clients’ goals and helping clients along the 
way to overcome complex legal challenges, thereby 
making clients’ posi�on stronger in the market.

Ferre� Firm is inspired by the goal of showing how it 
is possible to efficiently start or enhance clients’ 
interna�onal business with its legal advice. The firm 
has substan�al interna�onal experience and offers 
unparalleled advice by apprecia�ng the different 
nuances and peculiari�es of the different business 
sectors. It is this interna�onal experience that Ferret-
� Firm morphs into exper�se when it comes to help-
ing its clients in the interna�onal market.

STANDING APART FROM 
THE CROWD

Mr. Ferre� established his firm in the 
central region of Italy – Tuscany, which 
made traveling North and South to reach 
clients easier. He is dedicated to profes-
sionally train his team and has estab-
lished a streamlined process where his 
staff follows the same method, dedica-
�on, and philosophy while dealing with 
legal ma�ers and clients.

Despite being an Italian law firm, Ferre� 
Firm makes a wide applica�on and resort 
to U.S. strategies and dra�ing techniques 
along with legal instruments and data-
bases. This has been possible because of 
the experience Mr. Ferre� had in the US. 
Thus, he helps the clients of the firms to 
take advantage of their compe�tors and 
prevent common risks and pi�alls.

Ferre� Firm and Mr. Ferre� have 
received 17 awards over the last two 
years, including Italian law firm of the 
year. Ferre� Firm is currently a member 
of 6 interna�onally renowned networks 
of a�orneys and law firms.www.ferre�firm.com
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LUXURIOUS 
CLOTHES 
FOR 
EVERYDAY

ucumber Clothing makes 
luxurious clothes for everyday. 
When we launched over three 
years ago, it was this mantra that 
was in the forefront of our minds.

My Co-founder, Nancy Zeffman, and I both 
love sport, whether basketball, pilates and 
running (Nancy) or hot yoga, wild swimming 
and boxing (me), and we began to puzzle 
over why the amazing proper�es of our 
gym kit could not be found in everyday 
wear. We soon realised the key was the 
fabric.  We began our search for the latest 
innova�ons in ultra modern fabric 
technology and a�er a year of intensive 
research we discovered a new world of 
technical fabrics with built-in 
an�-microbials, performance enhancing 
capabili�es and a baby-so� hand feel. We 
were ready to forge a new type of clothing. 

Our belief is that clothes should do more 
than just dress a body. Our clothes breathe, 
they cool, they stretch but don’t crease; 
they move with your body; they are easy to 
care for and are made locally, ethically, and 
sustainably. Our all-in-one style was created 
to fit seamlessly into every woman’s 

C
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stretch, work, train, travel. Cucumber is 
effortless dressing that keeps you feeling 
fresh 24/7.

Launching any new brand is a leap of faith, 
and Cucumber was the same.  I would say 
that to launch a brand takes three main 
characteris�cs; determina�on – if you 
want to go for something, you have to give 
it your all and see it through; organiza�on 
– there is always so much to do and not all 
of it can be done at once; which leads me 
onto priori�zing – and this means in a 
personal capacity too. You have to learn to 
priori�ze yourself some�mes so that the 
business can be supported by two 
mentally and physically fit and happy 
co-founders.

Launching a brand (on a shoe-string 
budget) and se�ng up a website are one 
thing; driving traffic to it is quite another. 
We have had to really put ourselves out 
there and shout about our brand to 
anyone who will listen. In terms of 
support, we have been lucky to have 
a�ended some courses run by the London 
College of Fashion, that helped us hone 
our business plan and gave us the original 
confidence to launch. During Covid, we 
have been receiving excellent help from 
the London Growth Hub, that supports 
SME’s and in turn, the DIT (Department of 
Interna�onal Trade). These are all amazing 
free support networks that have helped us 
navigate the ever-changing landscape of 
the business world.

It was important to us that sustainability 
and ethics were built into our brand from 
the start.  Key to this is our 5-mile radius.  

We design, sample, grade, manufacture 
and warehouse all within a 5-mile radius in 
North London, meaning less waste and 
transport emissions – we believe in the 
power of local.  

We use minimal packaging, all sourced in 
England including a 100% compostable 
and biodegradable vegetable starch 
storage bags, recycled and recyclable 
postal sacks and packing as well as swing 
tags made from recycled office waste.  

All our trims and extras are sourced 
within England. We use Royal Mail to 
avoid pu�ng more vehicles on the road 
and for their commitment to decreasing 
their carbon output.

Everything we make is easy care – 
machine or spot washable, hang dry and 
no iron – meaning less use of water and 
energy in a garment’s life�me.  

If our customers want a change, they are 
invited to send back any Cucumber piece 
for a future discount, in return we 
promise to recycle or repurpose each 
piece. 

Our collec�ons are made to perform and 
support fluid, modern lifestyles and we 
have made a commitment to designing 
seasonless styles that allowed for 
mul�func�onality.  Cucumber creates 
�meless, long-las�ng, quality pieces that 
work from seasons to season We are 
slow fashion all the way.  

Pieces are made to work 24/7. A Shell 
Bu�on PJ top looks glamorous in bed, 
then mul�-tasks with jeans and boots for 
a day�me walk. A Ribbon Tie Jumpsuit 
stretches with you during pilates, then 
with a simple thrown over jacket and big 
earrings, switches over to work mode. 
Our Ruffle Dress looks just a fabulous on 
a poolside sun lounger as it does on the 
sofa with Ne�lix. 

By crea�ng pieces that can, with simple 
styling be made to fill so many roles, we 
are crea�ng pieces that are ‘keepers’ the 
an�thesis of buy today, trash tomorrow, 
fast fashion.

Looking to the future, we have been 
expanding into luxury spas around the 
UK and have also been involved in 
various pop-up events which have 
worked very well. Despite the uncertain 
situa�ons due to covid-19 pandemic, we 
believe we can build on our exis�ng 
wholesale customer base. We are also 
expanding overseas and are stocked in a 
sustainable concept store in both 
Amsterdam and Berlin, as well as a 
French on-line store.

We are hoping to grow 
in this area, whilst also 
constantly reviewing 
and upgrading our 
website to offer a 
fantastic shopping 
experience online.

We hope to be 
established as the 
premier fabric led 
fashion brand for 

women in the UK; with 
a firm foothold in 

countries where we 
have already started to 
make in-roads, namely 

the US, Australasia, 
South Africa and the 

Middle East.

| April 2021 |
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The current pandemic has a significant impact on our lives as well as on the opera�ons and ac�vi�es of countless enter-
prises. Online presence has become the main premise of social and commercial interac�ons, from basic educa�on to 
the provision of different goods and services. Adap�ng to the new reality needs new solu�ons. Companies have already 
begun to apply measures, such as anywhere opera�ons which enable work from diverse loca�ons and the management 

of business services across distributed infrastructures. Even distributed 
architectures and autonomous decision-making processes are current-

ly being tested and employed to allow con�nuous opera�ons and 
undisrupted consumer experience. 

However, the network is s�ll vulnerable. Fraudsters and 
other cybercriminal groups are working to take advantage 
of the new situa�on. For example, a single hacker man-
aged to disrupt and postpone surgeries at the University 
Hospital in Brno, and thus threaten the health and life of 
innocent pa�ents. On the other hand, as so-called data 
breaches are published almost every day, it is clear that 
unsupervised IT infrastructures pose further threats. 
The� of personal data processed by mul�na�onal com-
panies without efficient organiza�onal and technical 

measures to protect them, or access to vast amount of 
informa�on stored in data cemeteries have become every-

day news. And there is always the human factor. Unpre-
pared or ignorant employees are especially targeted by crim-

inals. 

The digital world, the digital business and the digital self needs stron-
ger protec�on. Data protec�on and data governance systems are only 

the basis which needs to be built in parallel with the relevant technical 
measures. These include, for instance privacy-enhancing computa�on 

technologies to secure personal data. The use of services of trusted 
third par�es, or homomorphic encryp�on may enhance the 

protec�on of privacy and informa�on in the system. 
Furthermore, the u�liza�on AI technologies to 

protect the digital environment has become 
prevalent. These applica�ons are com-

monly used to detect data leakages 
and other threats. In this 

respect, a certain race 
with �me 
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is taking place since cyber criminals and their targets, the companies, rush to develop and apply be�er and 
more intelligent technologies to exploit deficiencies on the one hand, and to provide be�er security on the 
other. 

This is where informa�on security and data protec�on experts play a significant role. They shall cooperate 
to provide complex and comprehensive, effec�ve and resilient solu�ons. Their effec�ve coopera�on may 
provide the company the necessary tools to find or develop, apply and maintain the most up-to-date tech-
nologies that prevent unwanted events, or – in case an incident occurs – helps to control and mi�gate their 
consequences, to maintain business con�nuity, and provide remedies to individuals whose interest, rights 
or freedoms may have been violated. Technical and legal standards, such as the GDPR or the CCPA are 
frameworks that when implemented properly serve as the basis for effec�ve protec�on. On the other 
hand, self-regula�on and private ini�a�ves are also important in this sector. Companies, with proac�ve 
help from informa�on security or data protec�on experts, are ever more willing to commence and commit 
themselves to different programs where addi�onal or – in many cases – non-conven�onal security mea-
sures are applied.

Thus, informa�on security and privacy protec�on experts will have an even more prominent role in the 
future. With open-mindedness, crea�vity, innova�on and coopera�on, these fields will contribute to an 
ever more secure new world. Furthermore, these experts ensure that the humane element of the new 
technologies shall not be disregarded, and the principles of transparency and accountability, ethics and 
compliance are met at any stages of the applica�on of the technologies. Only this way will the distance that 
separates us bring everyone effec�vely together. 

László Dellei
CEO of Kerubiel Consul�ng Ltd.

GDPR envoy and the Privacy Spokesperson of ISACA HQ
CISA, CISM, CGEIT, CRISC, CISSP, CEH, OSCP, C|CISO, OSCE, 
CSA, CCSE, OSA, MCDBA, MCSE Security, Cer�fied Expert 

witness (DS, ICT
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A PREMIER EVENT 
MANAGEMENT 
COMPANY THAT 
CREATES TREASURED 
EVENTS

he event management industry is among 
those industries where the whole focus is 
on understanding the audience and their 
behavior. What excites them and keeps 

them engaged for a longer period of �me. Then, 
the moment of truth comes. All that planning 
and understanding are slowly delivering the 
effect which the organizer had in mind.

The task is tough as an organizer has to keep an 
eye on everything especially since there are 
several age groups involved in events and each 
group has specific requirements. The events can 
scale from music concerts, fes�vals, sports, 
exhibi�ons to conferences, corporate seminars, 
and others.

Maintaining a tradi�on of excellence since its 
establishment, John Tobey Events had delivered 
several unforge�able events. It understands how 
vital the few hours of any event are to hosts 
because those hours stay with them forever. John 
Tobey Events always ensures that the hosts and 
a�endees recall the event as the best event they 
ever had.

John Tobey Events works on the ability that takes 
the sca�ered thoughts that live only in 
someone’s head and transform them into 
something they can see, hear, taste, and touch. 
The agency’s unique approach is nothing short of 
pure magic.

T
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UNPARALLELED STYLE

For two decades, John Tobey Events has 
operated under the simple assump�on 
that great events require a remarkable 
dedica�on to service – planning and 
an�cipa�ng every detail – and an eye for 
design that is bold, always looking for new 
ideas. This is the driving force behind the 
agency’s extraordinary success.

John Tobey Events is the choice of various 
world-renowned companies and A-list 
celebri�es because it always goes that 
extra mile for its clients and exceed 
expecta�ons.

John Tobey Events is a trusted partner for 
thousands of clients. It became the most 
preferred event management agency 
thanks to its wellspring of crea�vity that 
makes any event cherished.

THE DYNAMIC & CREATIVE 
PERSONA

Mr. John Tobey – Founder of John Tobey 
Events, has developed a reputa�on of 
cura�ng extraordinary experiences, 
applying his boundless crea�vity and 
impeccable sense of style to weddings, 
social events, corporate, nonprofit galas, 
and more.

“At John Tobey Events we invite each of 
our clients to share their vision and we 
proudly show them it’s not just a dream. 
We encourage our clients to always think 
big, and then we go to work focusing on 
making it feel effortless,” states Mr. Tobey.

UNFORGETTABLE 
OFFERINGS

John Tobey Events is on a mission to make 
every event memorable by offering 
excep�onal services.

The agency offers a wide array of services 
be it planning for a dream des�na�on 
wedding to managing all of the details for 

FOUNDING OF THE 
MOST CREATIVE 
EVENT MANAGEMENT 
AGENCY

A�er gradua�ng from Creighton 
University, Mr. Tobey began 
working for the Ritz-Carlson Hotel 
Company in Arizona. He brought 
those experiences back to 
Colorado and con�nued his 
hands-on educa�on, working in 
sales, marke�ng, and catering, 
before becoming the food and 
beverage director at Castle Pines 
Country Club. 

Impressed with the work he did, 
club members began asking him to 
be an event planner for events 
outside the Country Club.

In 2000, Mr. Tobey established 
John Tobey Events and began to 
cater to companies and 
organiza�ons around the globe.

a fundraising gala to designing a 
milestone private celebra�on and 
delivering successful events for 
world-renowned companies.

With its decades of event planning and 
globetro�ng experience, John Tobey 
Events guides every decision of its clients 
and therefore, raises the benchmark 
every �me it executes an event.

“We cannot thank you 
enough for all you did to 

make the wedding so 
special. Thank you for your 
incredible expertise in how 

to be flexible and switch 
gears to move the event 

outside only one day before 
the wedding, truly 

incredible! EVERYTHING 
was perfect. With so many 
changes over the past eight 
months, we couldn’t help 
but wonder how on earth 

we were going it pull off, but 
you did it and the 

celebration was better than 
wonderful! A very heartfelt 
and sincere thank you for 
everything you did, we 

appreciate you more than 
we can possibly express.” – 

asserts Leslie & Eric for 
whom John Tobey Events 
planned their wedding.

| April 2021 |
INSIDE THE BUSINESS WORLDSIGHT
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JEFF BEZOS 

SPEECH FOR A 

SUCCESSFUL 

BUSINESS
Jeff Bezos is the richest man alive with a net worth of $182 billion. His business strategies, his hardwork and his innova�ve 
mind has contributed a lot towards the growth of Amazon. Let's take a look at how he brought up Amazon and what are his 
skills and passions which made it possible to create the world's biggest ecommerce company. 

So the story starts with the day when he was in a road trip from New York to Sea�le. While the journey goes on, he came up 
with the idea or the business plan for Amazon. With this amazing idea and plan, he started working at D.E. Shaw to start 
Amazon from his garage. He got an es�mated investment of $300,000 for Amazon from his parents. His wife also supported 
him when he decided to leave his previous job and start Amazon. Bezos founded Amazon as an online bookstore and soon 
planned to include more products.

18



Bezos makes approximately $3715 per second, 
$222,884 per minute, $13.4 million per hour and 
$321 million in a day and the largest increase single 
day in Bezos's net worth is $13 billion as of July 20, 
2020.

Jeff Bezos can be called a programmer as he knows 
coding. He has great leadership quali�es,  thinking 
skills and passion for new and upgraded innova-
�ons. He is also obsessed with his customers and 
these are the quali�es of a good CEO which makes 
a company grow at it's best. He has contributed a 
lot to make Amazon a billion dollars retail business. 
At the age of 35, Jeff Bezos became a self-made 
billionaire in 1999.

He says " you all have passion, its 
within you, you just need to find it. 

Passion is the biggest gift which makes 
you more close to your aim. You don't 

choose your passion , your passion 
chooses you, you just need to be aware 

about it because it gives you the pur-
pose and direction in your life." He also 
gives some important advices to make 
sure when you are starting a business. 

1 . Be stubborn and flexible 

According to Bezos, entrepreneurs should always 
be flexible and stubborn. He says" when we think of 
Amazon, we know that when it comes to vision,we 
are very stubborn and when it comes to details, we 
are very flexible about it. If you are not stubborn 
enough, you will definitely give up on innova�ons 
soon. And when you are not flexible enough, you 
will never be able to solve the problem you are 
dealing with and you will always remain worried 
about it. Some�mes you will have to consider both 
it , some�mes less, some�mes more. You just need 
to decide which part you have to do in a par�cular 
�me."

2 . S�ck with two pizzas rule

He believes that when you are star�ng a business, 
you should start with a small and produc�ve group. 
Groups should be small enough to fit with two 
pizzas. Some�mes when the teams are large, they 
are more likely to be less efficient.  This inefficiency 
can reduce the outcome of the team and is just a 
waste. So have a small and produc�ve team and try 
to develop their skills as much as you can.

3 . Never stop experimen�ng 

Jeff Bezos says " when you try to increase the number of experiments you 
do per year, you are definitely going to improve your innova�ve skills."

4 . Test whether to adver�se on television 

When you are trying to expand your business, you need to adver�se on 
various social media pla�orms such as television, Facebook etc. Decide if 
it's worth to adver�se when you are paying a lot to adver�se your busi-
ness. As to Amazon, Bezos says " in order to adver�se Amazon they 
looked for markets having a good blend of customer demographics and 
they got two such markets which were Portland and Minneapolis. They 
decided to test it for 16 months which is a very long �me period in com-
parison to other companies. Amazon was fixated to it in a very unbeliev-
able manner and it was also a long and expensive test. While the test 
showed some posi�ve results as there was a slight increase in sales."

5 . Offer free shipping on orders over $25

Some�mes people usually dont buy a product because the shipping 
charges are very high. So they usually get back from online shopping and 
prefer in-market purchases. To solve this problem Amazon offers free 
shipping on orders over $25. This offer is widely known as ' super saver 
shipping '. You can also offer some monthly shipping plans as Amazon 
offers .

These are some of the strategies which are very useful for a business as 
Jeff Bezos says. Amazon is a very popular and successful business compa-
ny. You can see Amazon app in everyone's phone. Amazon has been very 
useful as it offers a variety of quality services. From bed to a safety pin, 
Amazon has it all. So this is the best and successful company so far and 
this success is only because of its founder and CEO Jeff Bezos who is very 
determined towards it and has put his everything for the development of 
Amazon. Hardwork always pays off and its proved .



Specialist in 
the Provision 
of ICT & 
Information 
Security & 
Privacy 
Solutions

he world is shi�ing towards digital as 
the technology is making several 
advancements. The businesses need a 

seasoned specialist in the niche to avert 
basic problems and eliminate common 
issues to successfully expand their business 
across the globe. Since counseling is highly 
compe��ve, numerous players are offering 
varied services. However, businesses 
require specialized, personal, effec�ve 
solu�ons that can leverage the growth and 
Kerubiel Consul�ng is among such firms 
that specialize in providing personalized 
solu�ons to the clients.

The overall goal of Kerubiel is to serve as a 
focal point for experts and companies 
seeking exper�se alike. The company 
operates as a pool of highly professional 
experts, it is a coopera�on of 
interconnected areas such as IT, ICTs, 
informa�on security, and data protec�on. 
Based on this ground, Kerubiel provides 
counselling in the fields of IT and 
informa�on security, and data protec�on. 

T
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Cyber Threat Intelligence so�ware systems with 
Industrial Control System specifics and related 
services, and developed an award-winning 
product, a Cyber Intel Matrix Pla�orm 
providing dynamic defense capabili�es. On the 
other hand, the company operates as a 
scien�fic workshop focusing on research and 
development projects connected to new 
technologies, such as AI and VR. One of the 
main research projects aims to develop a 
virtual and augmented reality applica�on to be 
tested with rehabilita�on pa�ents with upper 
body motor impairment par�cularly of the 
hands, fingers, wrists and forearms. 
Furthermore, as a member of the Hungarian AI 
Coali�on, Kerubiel contributed to the 
Hungarian AI strategy adopted last year. Finally, 
it is worth men�oning, that forced or rushed 
digital transforma�on during the pandemic has 
surfaced many challenges concerning 
informa�on security. Thus, Kerubiel has 
launched the Hungarian Cyber Security Aid 
(HCSA) ini�a�ve with the primary aim to 
support and provide the healthcare sector with 
adequate informa�on on forecas�ng and 
preven�ng a�acks. 

SHAPING THE JOURNEY

Incorporated in the year 2017 by Mr. László 
György Dellei – CEO of the Kerubiel Consul�ng, 
the mission of Kerubiel has always been the 
merger of exper�se to offer complex, 
personalized, and rapid assistance to its clients, 
and to provide a small, but ambi�ous forum for 
experts willing to cooperate and to exchange, 
widen, and improve their knowledge and skills. 
Mr. Dellei has managed to establish a large pool 
of clientele ranging from Small & Medium-sized 
Enterprises to giant and mul�na�onal 
corpora�ons. He has ensured that his company 
serves a variety of actors from healthcare, 
insurance and finance, and other sectors. 
Under the leadership of Mr. Dellei, Kerubiel is 
strongly reliant on its experts covering different 
fields, such as data protec�on, IT security, and 
research and development.

Mr. Dellei has enabled a culture where the 
company acts as a professional and scien�fic 
forum as his employees are an expert in his or 
her field of interest and he empowers them to 
share their views and experiences to contribute 

to the ongoing discussions on various 
topics. He translated the workplace 
into a professional powerhouse where 
employees cooperate with a vast 
network of collabora�ng experts. 
Par�cipa�on in various training and 
post-graduate programs is encouraged 
as this unique approach to lifelong 
learning has always been a guiding 
principle of his life and enables his 
employees to stay up-to-date with 
knowledge.

ASTOUNDING 
LEADERSHIP

Mr. Dellei and his team has numerous 
cer�fica�ons to his name such as CISA, 
CISM, CGEIT, CRISC, CISSP, CEH, OSCP, 
C|CISO, OSCE, CSA, CCSE, OSA, 
MCDBA, MCSE Security, Cer�fied 
Expert witness (DS, ICT). He is a leading 
expert in the fields of ICT, informa�on 
security and data protec�on in 
Hungary. He also ac�ve in the 
Hungarian Chapter of ISACA, becoming 
the GDPR envoy of ISACA HQ in 2019, 
and the Privacy Spokesperson in 2020. 
Recently, he has obtained his 
postgraduate cer�ficate as a 
professional expert in data protec�on 
and data security (ELTE Ins�tute for 
Postgraduate Legal Studies).

“Counseling is a highly competitive 
market where many actors seek to 
reach clients first. With the 
application of the GDPR, competition 
has become even stronger.  As a 
start-up, there is always the risk that 
one finds a “bigger fish”, yet, this 
hurdle may be overcome with 
following three simple principles. The 
first is pa�ence which is necessary for a 
firm and successful advancement. 
Success is not immediate, it comes in 
�me if the company applies a 
well-defined strategy. The CEO needs 
to be open to coopera�on.  Even small 
en��es, such as start-ups may even 
outrun the big players if they u�lize 
and complement their exper�se for 
their own and the clients’ benefit.

“Finally, a CEO shall 
value adaptability which 

is crucial on a market 
that is reliant on new 

technologies, new 
applications or 
solutions. The 
ever-changing 

technology is a very 
important aspect of our 

work, it is the driving 
force towards 

innovation. On the other 
hand, advances in this 

field also pose 
challenges. Thus, with 

the right attitudes, such 
as open-mindedness, 

and with a strong 
determination towards 
self-development, these 
challenges might easily 
be overcome,” asserts 

Mr. Dellei.
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Insuring Personal, 
Commercial, and 
Other Insurance 

Needs Since 1963
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LOUIS MEIER
INSURANCE BROKERS LTD.

The year 2020 made a 
difference for every industry. 
The insurance industry was 
no excep�on to these 

changes. The Covid-19 pandemic 
and economic fallout resulted in a 
paradigm shi� in consumers’ 
expecta�ons, needs, and habits. 
This shi� led the industry to adapt 
quickly to changing demands to 
overcome obstacles to grow and 
insure more people in the coming 
years.

The pandemic hinted at the 
catastrophic consequences that 
followed especially in the first half 
of 2020. With the impact on 
personal life, business ac�vity, and 
overall trade, insurers are seeking a 
new insurance policy that would 
assure them of safety in such a 
turbulent �me. The reason behind 
this change is because the pandemic 
and its a�ermath are con�nuing to 
hit businesses and lives.

T
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President
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In such a �me, Louis Meier Insurance Brokers with its more 
than half a century of experience in the insurance niche is 
offering insurances that are going the extra mile to protect 
its customers. The company knows the importance of 
determining what protec�on its clients need and thereby, 
offering the appropriate coverage in the event of loss. 
Louis Meier Insurance Brokers insures personal, 
commercial, or other insurance needs along with 
extraordinary personal service, compe��ve rates, and 
quality products.

At Louis Meier Insurance Brokers, the customer is #1 and 
the company works for its clients, and not the insurance 
company. This is its commitment to all of its clients.

UPSCALING THE ORGANIZATION’S 
SUCCESS

Mr. Blair Tinianov is at the helm of Louis Meier Insurance 
Brokers. He is tasked to expand the company and augment 
the footprint in the industry. He had taken the mantle in 
2018 a�er purchasing 50 percent of the business before 
and the remaining between 2014 and 2018.

The sole owner of Louis Meier Insurance Brokers joined 
the company back in 1994. Through the years, Mr. Tinianov 
has played various roles. He has held his RIBO license for 
over 20 years. He has worked for both an insurance 
company and brokerage and found his work with a 
brokerage to be much more sa�sfying.

Mr. Tinianov is keen on providing excellent service and 
thereby earning the trust of customers.

OFFERING EXCELLENT SERVICE FROM 
THREE GENERATIONS

Louis Meier Insurance Brokers was founded by Mr. Louis 
Meier back in 1958. Around 1991, the company was 
bought by Mr. Richard Tinianov who was one of the 
brokers before Mr. Louis Meier re�red. At that point, the 
company was operated by 10-13 employees in an 
ambience where everyone was a family. Since then, many 
of them have re�red but the founda�on on which the 
company formed remains true to its essence and that is 
helping people first.

When Mr. Richard Tinianov re�red in 2018, Mr. Blair Tinian-
ov took the responsibility of leadership.

For the company’s brilliant services through the years, it has 
been bestowed with several awards and has been nominat-
ed for many more

WITH CUSTOMERS’ EVERY STEP

Louis Meier Insurance Brokers offers top-notch products for 
customers’ Home, Automobile, Condominium, Boat, Motor-
cycle, RV, Rental Proper�es, Business, or Farm. The compa-
ny also offers Iden�ty The� Insurance.

“Not only do we understand what your needs are, but we 
also take the extra �me to make sure you understand the 
coverage that you have. We spend the �me that is needed 
to do the job right. When you deal with us you are not just 
a client but you are now part of the Louis Meier Insurance 
family and that is something we take very seriously,” asserts 
Mr. Tinianov.
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“For me, this was to be a job while I figured 
out what to do as I originally went to school 
for law enforcement and found out that that 
career was not for me. I started in sales and 
then I overlooked staff management and 
started dealing with the administration of 

things for the brokerage. I ended up loving this 
business and bought 50% in 2005. Since then 
we have been focused on service and running 

the business as a family business that cares 
more for the insureds and less about the 

profit. Luckily, the business worked this way, 
as all referrals are now internal,” states Mr. 

Blair Tinianov.



LEADING
DURING
DISRUPTION

Are you your
best self as a leader?

We are in the midst of a global crisis, the likes of which we have not seen in our life�mes. We expected disrup�on based on tech-
nology and geopoli�cal condi�ons. Now, we add a pandemic. The skills highly effec�ve leaders use to lead during disrup�ve 
change are the same skills we will need going forward in an increasingly vola�le world. 

Leaders must look much more like scien�sts in this 
environment, crea�ng a hypothesis of how to 
proceed with insufficient data and very dynamic 
circumstances. As you read the seven compe-
tencies, think about how you demonstrate each 
of them. 

1.  Professionally Humble. Leaders are commit-
ted to the organiza�onal mission as the primary 
decision-making criteria. We, as leaders, focus on 
the organiza�on's purpose. In that case, we gain 
insight into balancing key stakeholders' expecta�ons 
to clarify our ac�ons to survive in the short-term and 
thrive in the long-term.

Are you willing to acknowledge your superpow-
ers and your gaps so others can help solve vital 
organiza�onal challenges? 

2.  Unwaveringly Commi�ed To Right Ac�on. 
Leaders can stay the course because they 
balance short-term and long-term thinking. 
They are willing to make difficult or unpopu-
lar ac�ons to sustain long-term organiza-
�onal health. 

Are you willing to take the tough decisions 
during challenging �mes and stay the course?

Are you willing to admit when it is �me to collect more data and change course? 

3.  360-Degree Thinker. The leader understands cross-organiza�onal impacts - striving to understand the interconnec�on across 
mul�ple complex systems and make highly informed decisions, considering implica�ons across the broader context.

Do you understand how your work connects to other departments? Companies in your community? Your industry?  Do you know 
how your work impacts your stakeholders and their organiza�ons? 
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4.  Intellectually Versa�le And Curious. Leaders take a par�cular interest in a broad range of topics, including poli�cal, na�onal, 
and interna�onal development. The pandemic offers a poignant example of why leaders need to think beyond their func�onal 
area, community, or company. As leaders, we need to balance being a subject ma�er expert and a general manager. 

Are you curious about how your work impacts others? Does your curiosity fuel a passion for learning? 

5.  Highly Authen�c And Reflec�ve. Leaders seek feedback and discussions in uncomfortable situa�ons. When companies face 
decisions that will change the trajectory of their en�re business and possibly industry, the leaders need to be open to having diffi-
cult conversa�ons about cri�cal decisions.

One of the most cri�cal skills of a leader is to be self-aware. As leaders, we are the "vehicle" through which leadership happens. If 
we are not aware of who we are and how we impact others, we are likely to have significant blind spots. Do you have a prac�ce to 
reflect on your impact on others?

6.  Inspires Followership. Leaders can diffuse conflict 
without avoiding or side-stepping the source of the 

conflict. Given the decisions leaders are making 
daily, they need to navigate their employees' 
feelings that range from anger to resentment to 
fear, among many others. The leader needs to be 
authen�c and s�ll inspire others.

What quali�es do you require from leaders you 
trust? Do you demonstrate those quali�es? If you 

asked others to describe your best quali�es, would 
they list the quali�es you listed as quali�es you look 

for in a leader you trust? 

7.  Innately Collabora�ve. A leader creates solu�ons 
to complex problems by crea�ng new approaches 

that didn't exist, pulling together cons�tuents in 
new ways, and building broader and more 
crea�ve alliances.

Do you feel comfortable ge�ng feedback from 
others on cri�cal issues? 

We encourage you to look at your leadership 
mindset and behaviors and answer the ques-
�ons included above. Are you your best self 
as a leader? 

Maureen Metcalf, CEO, the Innova�ve Leadership Ins�tute, is dedicated to eleva�ng the quali-
ty of leaders across the globe. An award-winning Senior Business Leader, Chair, and Board 
Member with a proven history of success in leveraging business trends to drive organiza�onal 
transforma�on. With over 30 years of industry insight, Maureen has garnered a reputa�on as 
a credible change agent with a passion for innova�on and an ability to align cri�cal strategies 
with corporate objec�ves.
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Rodney Bay, Gros Islet,
St. Lucia,West Indies.

Borehamwood, Her�ordshire,
WD6 1GS, United Kingdom.

www.euroeximbank.com

Euro Exim Bank has the quickest 
issuance procedures, ensuring that 
you spend minimum time on process 
and documentation than through 

other institutions.


